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O economie sdndtoasd, fdard indoiald, este
sustinutd in mdsurd considerabild de regula-
ritatea si de onestitatea raporturilor juridice
dintre parteneri in procesul amplu si complex
al productiei si circulatiei bunurilor, al dome-
niului serviciilor, in scopul general al satisfacerii
trebuintelor oamenilor.

Un asemenea deziderat fundamental nu poa-
te fi realizat decdt sprijinindu-se, cu precddere,
pe actul principal al nasterii si stingerii acestor
raporturi — contractul. In cadrul acestei cercetdri
vom aborda nemijlocit tema contractelor, dar,
totodatd, si un compartiment unic ce inglobea-
zd in sine un spectru vast de contracte ce au ca
obiect plasarea produselor altora pe piatd.

Incheierea acestor contracte acordd posibili-
tatea ca o parte care desfdsoard o activitate inde-
pendentd sd se oblige sd foloseascd competente
si eforturi pentru a pune pe piatd produsele altor
pdrti contractante.

In aceastd ordine de idei, autorii vin cu
initiativa de a realiza un studiu complex al modi-
ficdrilor operate in Codul civil, si anume la com-
partimentele ce abordeazd agentia comercialdg,
comisionul profesionist, franciza si distributia.

Cuvinte-cheie: institutia intermedierii, repre-
zentare, contracte comerciale, activitate comer-
ciald, agentie comerciald, comision profesionist,
consignatie, sistem de francizd, distributie de
marfuri.

A healthy economy is undoubtedly supported
to a considerable extent by the regularity and
honesty of legal relations between partners in
a large and complex process of production and
movement of goods, the field of services, for the
general purpose of meeting people’s needs.

Such a fundamental desideratum can only
be achieved by relying, above all, on the main
act of the birth and extinction of these relations
- the contract. In this research we are going to ap-
proach the issue of the contracts specifically, but
at the same time a particular area that includes
a considerable variety of contracts - contracts for
placing the products of others on the market.

The conclusion of such contracts gives the
possibility that a party which operates indepen-
dently engages itself to use competences and ef-
forts for the placing on the market of the products
of other contracting parties.

Following these ideas, the authors propose to
make a comprehensive study of the amendments
operated in the Civil Code, namely the sections
dealing with commercial agency, professional
commission, franchising, distribution.

Key words: intermediation institution, repre-
sentation, commercial contracts, commercial ac-
tivity, commercial agency, professional commis-
sion, consignment, franchise system, distribution
of goods.

INTRODUCERE.

Complexitatea si frecventa tranzactiilor
internationale, precum si aria geografica in-
tinsd in care se deruleaza, au determinat folo-
sirea unor intermediari, adicd acele persoane
fizice si juridice independente in scopul gra-
birii, facilitarii si realizarii produselor si servi-
ciilor in conditii cat mai eficiente [16].

Patrunderea unui profesionist pe piata
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INTRODUCTION.

The complexity and frequency of inter-
national transactions, as well as the extensive
geographical area in which they take place,
have led to the use of intermediaries, individu-
als, and independent entities, in order to speed
up, facilitate and efficiently carry out the pro-
duction and provision of products and servic-
es. [16]
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afacerilor strdine pentru desfacerea marfuri-
lor s-a impus a fi facuta odatd cu dezvoltarea
comertului international, prin intermediul
persoanelor cunoscute deja pe piata locala,
care se bucurau de incredere si prestigiu [ 9,
p-185].

Astfel, a fost evidenta necesitatea adop-
tarii unui cadru juridic distinct In legislatia
civild a Republicii Moldova, care este orientat
spre dezvoltarea relatiilor economice intre sta-
te, precum si spre promovarea unor produse
si a know-how-ului pe o piata strdind, a noilor
viziuni ale marketingului, inclusiv valorifica-
rea propriului business, extinderea retelei de
marketing In Intreaga lume, ceea ce genereazd
succes in timp in domeniul afacerilor.

Institutia intermedierii in dreptul civil,
precum si cadrul legal cu privire la contracte-
le ce au ca obiect plasarea produselor altuia pe
piatd necesitd o reglementare in detaliu din
cerinta de a spori aceste raporturi contrac-
tuale. Efectuand o abstractie in coraport cu
legislatia Romaniei, acest subiect este vizat in
legislatia civild romand Incd demult.

Cu parere de rdu, analizand minutios
contractele tipice de intermediere, constatam
ca aceasta a aparut de curand in Republica
Moldova, pe cand pe plan international adop-
tarea unor reglementdri uniforme aplicabile
intermedierii a contribuit la eliminarea obsta-
colelor in schimburile internationale si a fa-
vorizat dezvoltarea comertului international
incd demult.

De altfel, inca in 1983 a fost incheiatd
Conventia privind reprezentarea in vanzarea
internationald de marfuri (Geneva), iar la 14
martie 1978, Conventia privind legea aplica-
bild contractului de intermediere si reprezen-
tarea (Haga) [17].

Daca e sd revenim la notiunea de con-
tract si importanta covarsitoare a acestuia, el
nu si-a pierdut importanta nici astazi. Dim-
potriva, este principalul izvor de obligatii,
prin mijlocirea sa realizandu-se stabilitatea
relatiilor si circulatia bunurilor si valorilor, mai
nou putand fi incheiat si la distanta [4, p.7].

Instrument juridic Insemnat in viata
economicd, contractul este cunoscut din cele
mai vechi timpuri. Din cele mai vechi timpuri
oamenii au realizat diverse acorduri intre ei,
numite drept contracte.

The entry of a professional into the
foreign business market for the distribution
of goods became necessary with the develop-
ment of international trade, through individ-
uals already known in the local market, who
enjoyed trust and prestige. [ 9, p.185]

Thus, it was evident the need to adopt a
distinct legal framework in the civil legislation
of the Republic of Moldova, which is oriented
towards the development of economic rela-
tions between states as well as the promotion
of products and know-how in a foreign market,
introducing new marketing visions, including
the promotion of one’s own business, expand-
ing the marketing network globally, leading to
success in the business field over time.

The institution of intermediation in civ-
il law, as well as the legal framework regard-
ing contracts that involve placing another’s
products on the market, requires detailed reg-
ulation to enhance these contractual relation-
ships. Comparatively with Romanian legisla-
tion, this subject has long been addressed in
Romanian civil law.

Unfortunately, a thorough analysis of
typical intermediation contracts, in the Re-
public of Moldova shows that this has only
recently emerged, while at international level,
the adoption of uniform regulations for in-
termediation has contributed to eliminating
obstacles in international exchanges and has
long fostered the development of internation-
al trade.

Moreover, the Convention on the Rep-
resentation in International Sales of Goods
(Geneva) was concluded as early as 1983, and
the Convention on the Law Applicable to
Agency and Representation Contracts (The
Hague) on 14 March 1978. [17]

Returning to the notion of a contract
and its overwhelming importance, the con-
tract has not lost its significance today. On the
contrary, it remains the main source of obliga-
tions, ensuring the stability of relationships,
the movement of goods and values, and can
now be concluded remotely. [4, p.7]

As a significant legal instrument in eco-
nomic life, the contract has been known since
ancient times. Since ancient times people have
made various agreements with each other,
called contracts.
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Astazi, la momentul de fatd legislatia
Republicii Moldova a devenit mult mai bo-
gata in ceea ce priveste contractele, odata cu
implementarea noilor modificari a celei mai
importante legi civile a statului - Codul Civil.

Metode si materialele aplicate se im-
pun prin importanta lor teoretica, fiind apli-
cate urmadtoarele: analiza, sinteza, generaliza-
rea, metoda comparativa.

Scopul articolului consta in elucidarea
importantei capitolului XXII din Codul Civil
privind contractele ce au ca obiect plasarea
produselor altuia pe piata, reglementat prin
legea de modernizare a Codului Civil al RM
din 01.03.2019.

REZULTATELE OBTINUTE SI
DISCUTII.

In cadrul acestei analize urmeazi a
fi abordat un subiect asa-zis ,mai nou” in
legislatia civila contractuala, care a cdpa-
tat amploare recent, odatd cu aparitia noi-
lor prevederi ale Codului Civil al RM, din
01.03.2019.

De altfel, nu putem vorbi despre acest
capitol al Codului civil fdra institutia inter-
medierii, care are la baza ideea de reprezen-
tare. Acesta isi are un loc distinct in ierarhia
sistemului de drept privat, fiind prevazut in
Cartea a treia, Capitolul XXII, intitulat ,, Con-
tractele privind punerea pe piatd a produselor
altuia”. Spunem ,mai nou” deoarece aceste
prevederi anterior modificarii erau reglemen-
tate In legislatia civild a Republicii Moldova,
insa nefiind impreunate, totodatd nu formau
o categorie aparte si nu erau definite. In doc-
trina de specialitate acestea mai sunt denumi-
te si contracte comerciale internationale. De
asemenea, unele clauze nu erau reglementa-
te de catre Codul Civil vechi, spre exemplu:
contractul de distributie, care la moment face
parte din aceastd categorie a contractelor.

Astfel, potrivit prevederilor Codu-
lui civil al Republicii Moldova: ,Dispozitiile
prezentei sectiuni se aplica contractului de
agentie comerciald, contractului de comision
profesionist, contractului de francizd si con-
tractului de distributie, precum si, in mod
corespunzator, altor contracte in virtutea ca-
rora o parte care desfdsoara o activitate inde-

Today, the legislation of the Republic of
Moldova has become richer in terms of con-
tracts, especially with the implementation of
new amendments to the state’s most promi-
nent civil law - the Civil Code.

The methods and materials applied
are of theoretical importance, and the follow-
ing methods are applied: analysis, synthesis,
generalization, and the comparative method.

The purpose of the article is to eluci-
date the importance of Chapter XXII of the
Civil Code concerning contracts that involve
placing another’s products on the market, reg-
ulated by the Law on the Modernization of the
Civil Code of the Republic of Moldova dated
01.03.2019.

RESULTS AND DISCUSSIONS.

In this analysis, a so-called ,,new” subject
in contractual civil law will be addressed, which
gained prominence recently with the appear-
ance of new provisions of the Civil Code of the
Republic of Moldova, as of 01.03.2019.

Moreover, we cannot talk about this
chapter of the Civil Code without the institu-
tion of intermediation, which is based on the
idea of representation.

This has its distinct place in the hierar-
chy of the private legal system, provided in the
Third Book, Chapter XXII, entitled ,, Contracts
on the marketing of the products of another”. We
say ,newer” because, prior to the amendment,
these were regulated in the civil legislation of
the Republic of Moldova, however, not being
combined, they did not form a separate cate-
gory, and were not clearly defined.

In specialized doctrine, these are also
called international commercial contracts. In
addition to this fact, some clauses were not
regulated by the old Civil Code, for example:
the distribution contract, which currently falls
into this category of contracts.

Thus, according to the provisions of
the Civil Code of the Republic of Moldova:
»The provisions of this section apply to the
commercial agency contract, the professional
commission contract, the franchise contract
and the distribution contract, as well as, cor-
respondingly, to other contracts under which
a party conducting independent activity un-
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pendentd se obligd sa foloseasca competente
si eforturi pentru a pune pe piatd produsele
celeilalte parti” [1, art. 137, art. 1687].

Putem spune ca legiuitorul a lasat loc
de interpretare la acest articol si este evident
faptul cd am putea sa ne referim si la contrac-
tul de consignatie, care reprezinta o varietate
a contractului de comision de astdzi, dar care
la momentul de fata nu il intdlnim in regle-
mentarile Codului civil, constind in vanza-
rea marfurilor de cdtre comisionar pe numele
sau, dar pe cheltuiala comitentului.

Deducem ideea cd in practica nationald
si internationald se folosesc mai multe con-
tracte prin care se pun pe piatd produsele
unei alte persoane, printre acestea se enume-
rd: agentia comercialda, comisionul profesio-
nist, franciza, distributia.

Dupa cum s-a mentionat, pentru toate
acestea, autorii proiectului de lege privind
modificarea si completarea Codului civil au
identificat un set de reguli comune, care au
fost incluse in capitolul XXII ,, Contractele pri-
vind punerea pe piatd a produselor altuia”.

Potrivit amendamentelor propuse, au
fost instituite un set de norme proprii acestor
tipuri de contracte, mai cu seama:

- Obligatia de a oferi, Inaintea incheie-
rii contractului, informatii suficiente, care sa
permitd celeilalte parti sa decidd, fiind infor-
mat in mod rezonabil asupra incheierii sau
refuzului incheierii contractului de tipul si in
conditiile propuse;

- Obligatia activa si loiald de cooperare,
precum si de coordonare a eforturilor pentru
a atinge obiectivele contractului;

- Obligatia de informare in timpul exe-
cutdrii contractului pentru a atinge obiective-
le contractului;

- Obligatia de confidentialitate [1].

Ceea ce trebuie sa talmacim prin pris-
ma acestor noi reglementdri ale legii este cd
aceasta categorie de contracte se refera la
obligatiunea unei parti care desfdsoara o ac-
tivitate independentd si care totodata va
folosi competenta si diligenta sa pentru pu-
nerea pe piata a produselor celeilalte parti,
astfel primind In schimbul acestei prestatii o
remuneratie.

Dacd e sa argumentam contributia le-
giuitorului de a ingloba aceste contracte Intr-

dertakes to use skills and efforts to market the
products of the other party”. [1, art. 137, art.
1687]

We can say that the legislator has left
room for interpretation in this article, and it
is obvious that we could also refer to the con-
signment contract, which represents a variety
of today’s commission contract, which is cur-
rently not found in the regulations of the Civ-
il Code, consisting of the sale of goods by the
commissioner in their own name, but at the
expense of the principal.

We deduce that in national and interna-
tional practice, several contracts are used to
market the products of another person, among
them: commercial agency, professional com-
mission, franchising, or distribution.

As mentioned, for all of these, the draft-
ers of the law on amending and supplement-
ing the Civil Code have identified a set of
common rules, which have been included in
Chapter XXII - ,,Contracts on the marketing of
the products of another”.

According to the proposed amend-
ments, a set of rules specific to these types of
contracts has been established, especially:

- The obligation to provide sufficient in-
formation prior to the conclusion of the con-
tract to enable the other party to decide, being
reasonably informed about the conclusion or
refusal to conclude the contract under the pro-
posed type and conditions;

- The active and loyal obligation to co-
operate, as well as to coordinate efforts to
achieve the objectives of the contract;

- The obligation to provide information
during the execution of the contract to achieve
the objectives of the contract;

- The obligation of confidentiality. [1]

What we have to interpret in light of
these new regulations of the law is that this
category of contracts consists of the obligation
of one party who carries out an independent
activity and who at the same time will use their
competence and diligence to market the prod-
ucts of the other party, thus receiving remu-
neration for this service.

If we are to argue the legislator’s contri-
bution in incorporating these contracts into
a separate chapter of civil law, we can bring
some criteria as arguments.
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un capitol aparte a legii civile, putem aduce
drept argumente cateva criterii.

In ansamblu, pentru a determina esenta
acestor contracte vom porni de la cele mai im-
portante notiuni.

Trdsdtura comund, distinctd, a acestor
contracte rezida in primul rand in obiectul
contractului, obiectul intermedierii, prin fap-
tul cd intermediarul (agent, comisionar, fran-
cizor, distribuitor) mijloceste incheierea unor
afaceri cu caracter profesionist in interesul
unui client, in schimbul unei sume banesti.

Un alt criteriu tangential al acestor con-
tracte este ca obiectul contractului reprezintd
serviciile, bunurile si marfurile, know-how-ul
pe care le distribuie profesionistul intermedi-
ar catre clienteld, prestatii specifice, precum
si transmiterea drepturilor la marcd, nume,
obiecte ale proprietatii intelectuale (in cazul
contractului de franciza).

Daca e sa ne referim nemijlocit la ca-
racterele juridice ale tipurilor respective de
contracte, putem mentiona cu certitudine ca
acestea sunt: bilaterale, cu titlu oneros, comu-
tative, cu executare succesiva in timp, con-
sensuale si sinalagmatice.

Un alt aspect comun rezida in respec-
tarea principiului bunei-credinte de cadtre
intermediar, ceea ce ar presupune ca acesta
trebuie sa fie o persoana de incredere, care nu
va deturna pe parcursul activitatii sale clien-
tela persoanei pe care o reprezintd, precum
si va tine cont de respectarea concurentei lo-
iale atunci cand este intermediar pentru mai
multi principali.

Forma contractelor ce au ca obiect pla-
sarea produselor altuia pe piatd este evident
cea scrisa si autentificata notarial. Contrac-
tele pot fi probate ulterior numai printr-un
inscris; exceptie face cazul francizei, aceasta
inregistrandu-se inclusiv la AGEPIL

O altd clauzd esentiald a acestor con-
tracte este cea de lipsd de concurenta, prin
care se determind obligatia unei parti fie de
a nu indeplini o activitate profesionald in de-
trimentul celeilalte parti, fie de a nu deturna
clientela In dauna celui ce l-a imputernicit
(respectarea principiului bunei-credinte).

In ceea ce priveste remuneratia, aceasta
se stabileste In coraport cu valoarea actelor juri-
dice incheiate, atunci cand vorbim despre con-

Overall, in order to determine the es-
sence of these contracts, we will start with the
most prominent notions.

The common, distinct feature of these
contracts lies primarily in the object of the
contract, the object of the intermediation, in
that the intermediary (agent, commissioner,
franchisor, distributor) mediates the conclu-
sion of business with a professional character
in the interest of a client, in exchange for a
monetary sum.

Another tangential criterion of these con-
tracts is that the object of the contract repre-
sents the services, goods and merchandise,
know-how that the intermediary professional
distributes to the customer, specific services
as well as the transfer of rights to trademarks,
names, objects of intellectual property (in the
case of the franchise contract).

If we are to refer directly to the legal
characteristics of these types of contracts, we
can state with certainty that they are: named
contracts, bilateral, onerous, commutative,
with successive performance over time, con-
sensual and synallagmatic.

Another common aspect lies in the respect
of the good faith principle by the intermedi-
ary, which would imply that the intermediary
must be a trustworthy person who will not
mislead in the course of its business, the clien-
tele of the person it represents, and will con-
sider respect for fair competition when acting
as an intermediary for several principals.

The form of contracts whose object is the
placement of another’s products on the mar-
ket is obviously written and notarized, the
contracts can only be proved later by a written
document, with the exception of the franchise,
which is also registered with State Agency on
Intellectual Property.

Another essential clause of these con-
tracts is the non-compete clause, by which one
party is obliged not to engage in a profession-
al activity to the detriment of the other party,
either not to divert clients to the detriment of
the one who has empowered them (respecting
the principle of good faith).

Regarding remuneration, this is estab-
lished in line with the value of the legal acts
concluded, when we talk about the commercial
agency and professional commission contract,
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tractul de agentie comerciald si comision profe-
sionist, dar nu si in cazul francizei, acolo unde
francizatul achita o taxa de intrare In sistem si
o redeventa lunara (royalty) francizorului in
schimbul desfasurarii activitdtii comerciale deja
cunoscute pe piatd, ceea ce ar presupune extin-
derea unei companii cu renume.

Contractele 1n care o persoana
actioneaza in relatia cu tertii in numele si pe
seama ei insasi, dar in realizarea unui interes
juridic comun cu principalul, avand ca obiect
plasarea produselor altuia pe piatd, ceea ce
constd in realizarea unei activitati comune, de
obtinere, producere, comercializare, distribu-
ire a bunurilor si prestare a serviciilor.

Este evident faptul cda, pe langa aces-
te analogii comune, existd si deosebiri intre
aceste contracte.

Mai cu seamd, potrivit literaturii de
specialitate, acestea au fost clasificate de catre
mai multi autori dupa criteriul de reprezen-
tare In:

1. Contracte de intermediere in care in-
termediarul actioneazd cu tertii in calitate de
mandatar, dar fard reprezentare (tipic pentru
doua specii de contracte, contractul de comi-
sion si consignatie).

2. Contracte de intermediere in care in-
termediarul actioneazd ca un profesionist in-
dependent, pentru mnegocierea de afaceri cu
tertii (contractul de agentie de franciza si
distributia exclusiva) [10, p. 306].

In urma realizirii acestui studiu este im-
perios de remarcat faptul ca o amploare sporita
in Republica Moldova au luat in special contrac-
tele de franciza. Astfel, pe parcursul ultimilor
ani, s-au extins tot mai multe retele de market-
ing cu renume la nivel national, cu participarea
francizorilor internationali (cum ar fi Andy’s Pi-
zza, Kaufland, T'ucano Coffee, etc.), ceea ce este
un fapt imbucurdtor pentru noi.

Noutatea stiintificd a acestui compar-
timent al Codului Civil este reglementarea
normativa a contractului de distributie, care
nu a existat in vechiul Cod Civil al tdrii noas-
tre pana in 2019, dar, totodata, era intalnit in
vaste domenii.

Astfel, aceste contracte erau incheiate
si puse in aplicare de catre agenti economici
strdini foarte activi, precum si de catre agentii
din Republica Moldova, dat fiind faptul ca

but not in the case of the franchise, where the
franchisee pays an entry fee to the system
and a monthly royalty to the franchisor in ex-
change for carrying out the commercial activi-
ty already known on the market, which would
imply the expansion of a reputable company.

The contracts in which a person acts in
relation to third parties in their own name and
on behalf of themselves, but in realization of a
common legal interest with the principal, (the
contract of contracts whose object is placing
another’s products on the market consists of
carrying out a common activity, obtaining,
producing, marketing, distributing goods and
providing services).

It is obvious that, in addition to these
common analogies, there are some differences
between these contracts.

In particular, according to specialized
literature, these have been classified by several
authors according to the representation crite-
rion in:

1. Intermediary contracts in which the
intermediary acts with third parties as a trus-
tee, but without representation, (typical of two
types of contracts, commission, and consign-
ment contracts).

2. Intermediary contracts in which the in-
termediary acts as an independent professional,
for negotiating business with third parties, (fran-
chise agency contract and exclusive distribu-
tion) [10, p. 306].

Following this study, it is indisputable to
note that an increased scope in the Republic
of Moldova has been taken by franchise con-
tracts. Thus, during the last few years, more
and more marketing networks already with
a national reputation in the Republic of Mol-
dova have expanded with the participation of
international franchisors, which is a gratify-
ing fact for us, among them are: Andy’s Pizza,
Kaufland, Tucano Coffee, etc.

The scientific novelty of this section of
the Civil Code is, however, the normative reg-
ulation of the distribution contract, which did
not exist in the old Civil Code of our country
until 2019, but at the same time, was encoun-
tered in various fields.

Thus, these contracts were concluded
and implemented by very active foreign eco-
nomic agents as well as by agents from the Re-
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anume acest contract prevedea un mecanism
juridic eficient de import, comercializarea
unui volum mare de marfuri retelelor cu ama-
nuntul pe Intreg teritoriul tdrii.

Drept concluzie la cele analizate si re-
levate in prezentul articol, sustinem ca reali-
zarea unui studiu aprofundat - cu privire la
contractele ce au ca obiect plasarea produse-
lor altuia pe piata - se impune cu pregnanta.
Mai cu seamad, acest lucru e necesar din cau-
za inexistentei in Republica Moldova a unei
practici judiciare uniforme in domeniu.

Un alt aspect ce vizeazd importanta
abordarii subiectului respectiv reprezintad
acele carente esentiale ale cadrului norma-
tiv privind contractele de intermediere. Este
de inteles faptul cd intermedierea, precum si
contractele ce au ca obiect plasarea produse-
lor altuia pe piatd, cuprinde un compartiment
destul de vast al dreptului civil.

Actualitatea si importanta subiectului
de cercetare sunt, de asemenea, justificate de
tendintele actuale ale dezvoltdrii nationale si
internationale a raporturilor de intermedie-
re ce decurg din aceste contracte, in virtutea
sporirii activitatii economice, precum si coo-
perdrii dintre state in baza bunelor practici de
marketing de distribuire a produselor strdine.

In urma celor relatate se propun urma-
toarele recomandari in vederea imbunatatirii
legislatiei in vigoare:

Adaugirea la Capitolul XXII al Codului
Civil al Republicii Moldova intitulat ,,Con-
tractele privind punerea produselor altuia
pe piatd” a compartimentului ,,Contractul de
consignatie”, acesta reprezentand o varietate
a contractului de comision profesionist;

Elaborarea si implementarea clauzelor
esentiale ale contractelor privind plasarea
produselor altuia pe piata in detaliu si masuri-
lor specifice de raspundere pentru incédlcarea
clauzelor acestor contracte de cdtre parti, fapt
ce va evita pe viitor dubla lor interpretare si
calificare;

Se propune completarea Codului Ci-
vil cu notiunile ,furnizor” si ,distribuitor” la
compartimentul ce vizeaza regimul juridic al
contractului de distributie.

public of Moldova, given the fact that this con-
tract provided an efficient legal mechanism for
importing, marketing a large volume of goods
to retail networks throughout the country.

In conclusion to what has been analyz-
ed and revealed in this article, we argue that
an in- depth study of contracts whose object
is placing another’s products on the market is
urgently needed.

In particular, this is necessary due to the
lack of a uniform judicial practice in the Re-
public of Moldova.

Another aspect that addresses the im-
portance of approaching the respective sub-
ject is those essential deficiencies in the legal
framework regarding intermediary contracts.

It is understandable that intermediation
as well as contracts whose object is placing an-
other’s products on the market encompasses a
fairly vast compartment of civil law.

The relevance and importance of the re-
search subject are also justified by the current
trends in national and international develop-
ment of intermediary relations resulting from
these contracts, in virtue of the increasing eco-
nomic activity as well as cooperation between
states based on good practices in the market-
ing and distribution of foreign products.

Based on the above, the following rec-
ommendations are proposed for improving
the current legislation:

Addition to Chapter XXII of the Civ-
il Code of the Republic of Moldova entitled
»Contracts for the placing on the market of
another’s products” of the section ,,Consign-
ment contract”, representing a variety of the
professional commission contract;

Elaboration and implementation of the
essential clauses of the contracts for placing on
the market of other parties’ products in detail
and specific measures of responsibility for the
violation of these contract clauses by the par-
ties, which will avoid their double interpreta-
tion and qualification in the future;

Itis proposed that the Civil Code be sup-
plemented with the notion’s ,supplier” and
»distributor” in the section addressing the le-
gal regime of the distribution contract.
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